
Brand 
Guidelines



GLOBAL INFRASTRUCTURE HUB | BRAND GUIDELINES

Launched by the G20, the Global Infrastructure Hub 
is mandated to grow the global pipeline of quality, 
bankable infrastructure projects. 

By facilitating knowledge sharing, highlighting reform 
opportunities and connecting the public and private 
sectors, our ambitious goal is to increase the flow  
and quality of infrastructure investment opportunities 
in G20 and non-G20 countries.

About the Global 
Infrastructure Hub



GLOBAL INFRASTRUCTURE HUB | BRAND GUIDELINES

Contents

1. LOGO 1

1.1

1.2

1.3

1.4

1.5

Global Infrastructure Hub Logo

Logo Colour Variations

Logo Requirements 

Incorrect Use of Logo

Globe Emblem

1

2

3

4

5

2. COLOUR 6

2.1

2.2

2.3

Colour Palette

Gradients

Colour Palette for Intranet 
Sharepoint site

6

6

7

3. FONTS 8

3.1

3.2

3.3

3.4

3.5 

3.6

Headings

Body Font

Font for Use in Microsoft Windows

Text Formatting

Microsoft Windows Text 
Formatting Example

Translations

8

9

11

12

13 

14

4. TAGLINE 15

4.1 Tagline 15

5. STATIONERY 16

5.1

5.2

Stationery

Business Card

16

17

6. PHOTOGRAPHY 18

6.1

6.2

Guiding Principles

Incorrect Use of Photography

18

19

7. GRAPHIC ELEMENTS 20

7.1

7.2 

Line Device

Using the Line Device with Images

20

21 

8. DIGITAL DESIGN 22

8.1

8.2

8.3

8.4

Email Signature

GI Hub Website

Website Banners

Field Guide to Infrastructure 
Resources

22

23

24

25

9. DOCUMENTS 26

9.1

9.2

Document Covers

 Factsheet

26

28

10. CONFERENCE MATERIALS 29

10.1

10.2

10.3

Conference Program 

Menu Card

Name Tag Template

29

30

30

11. POWERPOINT PRESENTATION 31

11.1

11.2

Presentation Template Title Pages

Presentation Template

31

32

12. PULL-UP BANNERS 33

12.1 Pull-Up Banner Examples 33

13. PROMOTIONAL ITEMS 34

13.1 Promotional Item Examples 34

14. INTERIORS 36

14.1

14.2

14.3

Window Frosting

Office Signage

Logo Wall

36

37

38



1GLOBAL INFRASTRUCTURE HUB | BRAND GUIDELINES

1. Logo

1.1. GI HUB LOGO
The Global Infrastructure Hub logo 
is made up of 20 seperate lines, in 
reference to the G20, and creates  
a sense of a turning globe.

As a key element of the GI Hub brand,  
the logo should appear on all collateral.

PRIMARY LOGO
Wherever possible, the Global 
Infrastructure Hub logo should be 
displayed in this primary landscape 
version. 

PORTRAIT LOGO
The Global Infrastructure Hub portrait 
logo should be used for vertical spaces.

SECONDARY LOGO
When space doesn’t allow, it is 
permissible to use the secondary  
logo version as shown.

Primary Logo

Portrait Logo

Secondary Logo
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1. Logo continued
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1.2 LOGO COLOUR 
VARIATIONS
Wherever possible, the Global 
Infrastructure logo should be printed  
in colour. If it must be printed in a single 
colour, it should be printed in either black 
of GI Hub Navy (see page 6 for colours). 
Do not print the mono logo using any 
another colours.

Reversed Versions
The displayed reverse colour version 
may only sit on a solid GI Hub Navy 
background (see page 6 for colours).

In other cases, a solid white version 
must be used where there is any dark 
background.

PRIMARY REVERSE COLOUR VERSION ON NAVY

REVERSE WHITE

MONO VERSION

FULL COLOUR VERSION

Reversed versions
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1. Logo continued

1.3 LOGO REQUIREMENTS

SPACE AROUND LOGO
Whenever the Global Infrastructure Hub 
logo is displayed in conjunction with 
other information, a generous amount  
of space should be given to the logo.  
As an absolute minimum, the space 
around the logo should be equal  
to the height of the G in Global.

MINIMUM LOGO SIZE
1.	 �The Primary logo should never  

be displayed smaller than 24mm  
in width.

2.	 �The Portrait version of the logo 
should not be smaller than 16 mm 
in width.

3.	 The Secondary logo should never  
be displayed smaller than 26mm  
in width.�

Space Around the Logo

Minimum Logo Size

1

3

2

24 MM

14 MM

26 MM
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1. Logo continued

1.4 INCORRECT USE  
OF LOGO
Manipulating the logo, aside from the 
colour variations shown on page 2, is 
unacceptable. These are some examples.

It’s unacceptable to:
1.	 �Change the size of certain elements 

within the logo.

2.	 Attempt to re-engineer the logo.

3.	 Add any effects to the logo.

4.	 �Use alternative colours within  
the logo.

5.	 Squash, stretch or distort the logo.

6.	 �Encroach on the logo’s clear  
space rules.

7.	 Delete parts of the logo.

8.	 Place the reversed colour logo on  
a photo or coloured background  
that is not GI Hub Navy.

X

X

X

X

X

X

X

X

1

2

3

4

5

6

7

8
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1.5 GLOBE EMBLEM
The globe from the logo can be used  
as a stand alone emblem without  
the text. 

When used in this way, the emblem 
should be a single colour, preferably  
GI Hub Grey or a tint (see page 6 for 
colours). It can also be reversed out  
in white if on a colour background.

The same requirements as the logo  
for space around and minimum size  
on page 3, should be followed.

POSITIONING 
An example of how the emblem can  
be used is the powerpoint templates. 
Here it is positioned unobtrusively  
in the top right corner.

Title Page
Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Vestibulum mattis placerat porta. Cras dapibus molestie 
neque, eu cursus neque malesuada vitae. 

Example of globe emblem on powerpoint template

1. Logo continued

GLOBE EMBLEM IN GI HUB GREY

GLOBE EMBLEM REVERSE WHITE
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2. Colour

GI HUB NAVY

PMS 2767 C

C=100 M=78 Y=0 K=54

R=0  G=36  B=93

HEX 00245D

GI HUB GREY TEAL

PMS 7545 C

C=71 M=47 Y=40 K=11

R=93  G=112  B=125

HEX 5D707C

GI HUB GREY

PMS 7542 C

C=10 M=0 Y=3 K=16

R=194  G=209  B=212

HEX C5D0D2

GI HUB GREEN

PMS 320 C

C=100 M=0 Y=31 K=7

R=0  G=160  B=175

HEX 00A0AF

2.1 COLOUR PALETTE

One or more of these colours should 
be used for all Global Infrastructure 
Hub communications. The selection 
of colours should be appropriate and 
relevant to the material and context.

Tints of the primary colours may  
also be used.

In Microsoft Office programmes, 
colours of fonts and objects can be 
manipulated using the specific RGB 
values as shown. To do this simply 
highlight or select the text or object, 
select More Colours then the Custom 
tab then enter the values specific  
to the colour. 

Primary Colours

Secondary Colour

2.2 GRADIENTS
Gradients can be created from the 
primary colours. These can be used  
as backgrounds.

100% GI Hub Navy overlaid with a gradient 
feather of 50% tint of GI Hub Green set to 
80% ‘Hard Light’.

100% GI Hub Green overlaid with a gradient 
feather of GI Hub Navy set to 20% ‘Multiply’.

Gradient Examples
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2. Colour

GI HUB NAVY

PMS 2767 C

C=100 M=78 Y=0 K=54

R=0  G=36  B=93

HEX 00245D

PMS 158 C

C=0 M=61 Y=97 K=0

R=219  G=127  B=49

HEX DB7F31

PMS 7469 C

C=100 M=20 Y=0 K=40

R=0  G=101  B=146

HEX 006591

PMS 7510 C

C=0 M=30 Y=72 K=11

R=211  G=167  B=92

HEX D2A65B

PMS 376 C

C=50 M=0 Y=100 K=0

R=159  G=197  B=77

HEX 9EC54C

PMS 525 C

C=84 M=100 Y=45 K=5

R=76  G=50  B=97

HEX 4B3161

PMS 7409 C

C=0 M=30 Y=95 K=0

R=236  G=183  B=57

HEX EBB738

PMS 192 C

C=0 M=100 Y=68 K=0

R=204  G=30  B=73

HEX CC1E49

PMS 5415 C

C=42 M=8 Y=0 K=40

R=107  G=134  B=158

HEX 6A859E

PMS 450 C

C=60 M=50 Y=100 K=22

R=102  G=101  B=54

HEX 666435

PMS 187 C

C=0 M=100 Y=79 K=20

R=168  G=25  B=51

HEX A71932

2.3 GI HUB INTRANET SHAREPOINT SITE COLOUR PALETTE 
This selection of colours is for the GI Hub Intranet SharePoint site and sections. NOTE: These colours should only be used  
in the context of the GI Hub sharepoint or similar circumstances and are not to be used for any other collateral.

2. Colour continued

Intranet SharePoint Primary Colours

Intranet SharePoint Secondary Colours

Intranet SharePoint Tertiary Colours

Use for GI Hub Home Page

Use for Human Resources Use for the Corporate Site

Use for Infrastructure 
and Knowledge Sharing

Use for Finance site

GI HUB GREEN

PMS 320 C

C=100 M=0 Y=31 K=7

R=0  G=160  B=175

HEX 00A0AF

Use for G20  
& Governance site
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3. Fonts

Asap Bold

Asap Medium

Asap Regular

ABCDEFGHIJKLMNOPQR STUV W X YZ 
abcdefghijklmnopqrstuv w x yz
1234567890

ABCDEFGHIJKLMNOPQR STUV W X YZ 
abcdefghijklmnopqrstuv w x yz
1234567890

ABCDEFGHIJKLMNOPQR STUV W X YZ 
abcdefghijklmnopqrstuv w x yz
1234567890

3.1 HEADINGS
Asap font is to be used for headings, sub-headings and intro paragraphs in all online and print documents. It is a free Google Font 
and can be downloaded and installed easily onto any computer. See page 12 for a text formatting example.
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3. Fonts continued

Roboto Light

Roboto Light Italic

Roboto Italic

Roboto Regular

Roboto Medium

Roboto Medium Italic

ABCDEFGHIJKLMNOPQRSTUV W X YZ 
abcdefghijk lmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghi jklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghi jk lmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUV WX YZ 
abcdefghijk lmnopqrstuv wx yz
1234567890

ABCDEFGHIJKLMNOPQRSTUV WX YZ 
abcdefghijk lmnopqrstuv wx yz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghi jklmnopqrstuvwxyz
1234567890

3.2 BODY FONT 
Roboto should be used for all body copy online and in print documents. It is a free Google Font and can be downloaded and installed 
easily onto any computer. See page 12 for a text formatting example.
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3. Fonts continued

Roboto Bold

Roboto Black

Roboto Bold Italic

Roboto Black Italic

ABCDEFGHIJKLMNOPQRSTUV W X YZ 
abcdefghijk lmnopqrstuvwx yz
1234567890

ABCDEFGHIJKLMNOPQRSTUV W X YZ 
abcdefghijklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghi jklmnopqrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghi jklmnopqrstuvwxyz
1234567890

3.2 BODY FONT CONTINUED
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3. Fonts continued

Calibri Bold

Calibri Regular

ABCDEFGHIJKLMNOPQRSTUV WX Y Z 
abcdefghijk lmnopqrstuv w x yz
1234567890

ABCDEFGHIJKLMNOPQRSTUV W X Y Z 
abcdefghijk lmnopqrstuv w x yz
1234567890

3.3 FONT FOR USE IN MICROSOFT WINDOWS 
Where Asap or Roboto are not available, Calibri can be used for all headings and body copy. It is a standard Microsoft Windows font 
and can be used in Microsoft Word. See page 13 for a text formatting example.
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3. Fonts continued

Sub heading
This is intro copy paragraph. This is 
intro copy paragraph. This is intro copy 
paragraph. This is intro copy paragraph. 
This is intro copy paragraph. This is intro 
copy paragraph.

SUBHEADING IN THE BODY COPY

This is body copy paragraph. This is body copy 
paragraph. This is body copy paragraph. This is 
body copy paragraph. This is body copy paragraph. 
This is body copy paragraph. This is body copy 
paragraph. This is body copy paragraph.

FONT: Asap Bold
SIZE: 20pt
LEADING: 14pt
TRACKING: 0
COLOUR: GI Hub Navy
SPACE AFTER: 4mm
CASE: Title or Sentence

FONT: Asap Medium
SIZE: 10pt
LEADING: 12.5pt
TRACKING: 0
COLOUR: GI Hub Navy
SPACE AFTER: 4mm
CASE: Sentence

FONT: Asap Bold
SIZE: 9pt
LEADING: 11pt
TRACKING: 0
COLOUR: GI Hub Green
SPACE AFTER: 1mm
CASE: Upper

FONT: Roboto Light
SIZE: 8.5pt
LEADING: 12pt
TRACKING: 0
COLOUR:90% Black
SPACE AFTER: 2mm
CASE: Sentence

FONT: Asap Regular
SIZE: 15pt
LEADING: 17pt
TRACKING: 0
COLOUR: GI Hub Green
CASE: Sentence

This is a Pull out quote 
paragraph used on a 
white background.

3.4 TEXT FORMATTING EXAMPLE
Below is an example of GI Hub text formatting and is to be used as a guide only. Formatting may vary slightly per document to suit.
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3. Fonts continued

Sub Heading
This is intro copy paragraph. This is 
intro copy paragraph. This is intro copy 
paragraph. This is intro copy paragraph. 
This is intro copy paragraph. This is intro 
copy paragraph.

Subheading in the body copy
This is body copy paragraph. This is body copy 
paragraph. This is body copy paragraph. This 
is body copy paragraph. This is body copy 
paragraph. This is body copy paragraph. This 
is body copy paragraph. This is body copy 
paragraph.

FONT: Calibri Bold
SIZE: 16pt
COLOUR: GI Hub Navy
CASE: Title or Sentence

FONT: Calibri Regular
SIZE: 11pt
COLOUR: GI Hub Navy
CASE: Sentence

FONT: Calibri Bold
SIZE: 11pt
COLOUR: GI Hub Green
CASE: Upper or Sentence

FONT: Calibri Regular
SIZE: 10pt
COLOUR: Black
CASE: Sentence

3.5 MICROSOFT WINDOWS FONT – TEXT FORMATTING EXAMPLE
Below is an example of GI Hub text formatting using the Mircosoft Windows font Calibri and is to be used as a guide only.  
Formatting may vary per document to suit.



14GLOBAL INFRASTRUCTURE HUB | BRAND GUIDELINES

改善基础设施成果的理念、工具和
连接手段

全球基础设施中心针对良好的投资机遇、基础设施建

设的特定障碍以及有助于解决障碍的工具和理念提供

独立的数据和分析。我们的资源由私人部门、公立部

门和多边机构提供信息，并由独立机构和全球基础设

施中心的专家进行批准。我们集中关注能够真正发挥

重要作用的知识、改善成果和创新

全球基础设施中心由二十国集
团（G20）成立，致力于为极
具投资潜力的优质基础设施项
目开拓全球渠道。

3. Fonts continued

3.6 TRANSLATIONS 
Where a language uses a latin alphabet, the same font styles and formatting apply as in English.

For languages that do not use a latin alphabet, such as Chinese and Arabic, a style of typeface appropriate to the content should  
be used. 

Below is an example of a Chinese translation from a GI Hub document. The font Adobe Heti Std has been used for GI Hub collateral 
requiring Chinese translation as both headings and body copy.

SUBHEADING
FONT: Adobe Heiti Std 
SIZE: 12pt
LEADING: 16pt
TRACKING: 0
COLOUR: GI Hub Green
SPACE AFTER: 3mm

INTRO PARAGRAPH
FONT: Adobe Heiti Std 
SIZE: 14.7pt
LEADING: 19pt
TRACKING: -10
COLOUR: GI Hub Navy

BODY COPY
FONT: Adobe Heiti Std
SIZE: 8.2pt
LEADING: 14pt
TRACKING: 0
COLOUR: 90% Black
SPACE AFTER: 3mm
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4. Tagline

4.1 TAGLINE
The tagline for the Global Infrastructure 
Hub is ‘A G20 INITIATIVE’

The tagline should always be in the 
font Asap medium with 10pt tracking. 
It should always be in uppercase and 
on a single line. It is preferable that the 
tagline is in GI Hub Green.

POSITIONING
The tagline is often placed in the top 
right corner opposite the GI Hub logo 
however positioning will depend on 
format and application.

Chris.Heathcote@gihub.org  
www.globalinfrastructurehub.org

Chris Heathcote 
CHief exeCutive OffiCer

Level 23, 68 Pitt Street,  
Sydney NSW 2000 AuStrALiA

M +61 437 599 167  
T (Direct) +61 2 8315 5355  
T (Main) +61 2 8315 5300

Example of tagline placement on business card

TAGLINE IN GI HUB GREEN
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5. Stationery

5.1 STATIONERY

LETTERHEAD
Single sided A4 letterhead

WITH COMPLIMENTS
Single sided landscape compliments 
Dimensions: 220 x 99mm

Level 23, 68 Pitt St  
Sydney NSW 2000

PO Box R1947, Royal Exchange 
Sydney NSW 1225 AUSTRALIA

T +61 8315 5300  
E contact@gihub.org 
W globalinfrastructurehub.org

ABN 46 602 505 064

A4 Letterhead

With Compliments
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5. Stationery continued

5.2 BUSINESS CARD
Dimensions: 90 x 50mm

Chinese Version
Business cards requiring a Chinese 
translation have one side in Chinese  
with the English version on the back. 

A person’s name (where possible), 
position title and telephone options  
are translated. 

Email, website and address details 
remain in English. The logo and  
‘A G20 INITIATIVE’ tagline remain 
unchanged.

BACK:

BACK:

FRONT:

FRONT:

Business Card – Chinese Version

Business Card

Chris.Heathcote@gihub.org  
www.globalinfrastructurehub.org

Chris Heathcote 
CHief exeCutive OffiCer

Level 23, 68 Pitt Street,  
Sydney NSW 2000 AuStrALiA

M +61 437 599 167  
T (Direct) +61 2 8315 5355  
T (Main) +61 2 8315 5300

Chris.Heathcote@gihub.org  
www.globalinfrastructurehub.org

Chris Heathcote 
CHief exeCutive OffiCer

Level 23, 68 Pitt Street,  
Sydney NSW 2000 AuStrALiA

M +61 437 599 167  
T (Direct) +61 2 8315 5355  
T (Main) +61 2 8315 5300

Chris.Heathcote@gihub.org  
www.globalinfrastructurehub.org

克里斯·希思科特
首席执行官

Level 23, 68 Pitt Street,  
Sydney NSW 2000 AuStrALiA

手机 +61 437 599 167 
直线 +61 2 8315 5355 
电话 +61 2 8315 5300
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6. Photography

6.1 GUIDING PRINCIPLES
Where possible, imagery for the GI Hub 
should be strong and dynamic. It should 
convey a sense of connectedness, 
knowledge sharing and positive  
growth in a global setting. 

Regardless of the medium, photographs 
used for GI Hub need to have a consistent 
approach. 

Please use the following guidelines  
when selecting photos for use.  
Images should be:

•	 generic city shots and infrastructure 
from all around the world. Avoid 
recognisable landmarks  
or distinct skylines

•	 create a sense of movement  
and dynamism such as long exposure 
shots of moving lights

•	 clean and crisp 

•	 bold, strong colours with contrast

•	 sufficiently lit

Specifically for using photography  
of people: 

•	 images of people should be used 
sparingly

•	 emphasise knowledge sharing

•	 unless referring to a specific person, 
individual faces should not be easily 
recognised – make use of silhouettes 
and focus on other parts of the body

Abstract and background imagery:

•	 can be purposely out of focus but still 
referencing examples of infrastructure

•	 can be a single colour appropriate  
to the GI Hub primary colour palette.

Examples of Images with People

Photography Examples

Examples of Abstract Images
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6. Photography continued

1

5

7

3

2

6

8

4

X

X

X

X

X

X

X

X

6.2 INCORRECT USE  
OF PHOTOGRAPHY
These images are examples of incorrect 
use of photography:

1.	 Subject appears blurry, as the 
image was captured out of focus. 

2.	 Image appears pixellated. 
When preparing images for print 
publications a high resolution 
image should be used and should 
be minimum 300 dpi, and for web 
usage a low resolution image at 144 
dpi is preferred. 

3.	 Image is over exposed to bright 
light, resulting in misrepresentation 
of the colours.

4.	 Image is too dark. 

5.	 Image is stretched, the objects  
in the photo do not appear 
proportionally correct.  
Images should always be re-sized  
to scale.

6.	 Focal point of the image is not in 
frame or cropped out of the image. 
Creative cropping of photography is 
a good way of avoiding clutter and 
creating interesting compositions, 
however it should be undertaken 
with care and logic.

7.	 Images should not identify  
a specific person, unless reference  
to a person is required.

8.	 Recognisable landmarks or well 
known skylines should be avoided, 
unless referring specifically  
to a city or location.



20GLOBAL INFRASTRUCTURE HUB | BRAND GUIDELINES

7. Graphic Elements

7.1 LINE DEVICE
As an extension of the lines within  
the Global Infrastructure Hub logo, 
line patterns can be used as a graphic 
element across print and web.

They should be used sparingly and only 
as tints of the GI Hub primary colours.  

Here are examples of line devices.

1. LINE PATTERN
This graphic device can be used  
as a background element or overlaid  
on a coloured background.

2. CITY SCAPE LINES
Lines can be used to create imagery 
such as a city scape. For full effect, 
they should not be placed over a photo. 
However they can contain an abstract 
image when placed on a coloured 
background.

1

2

City Scape Lines Examples
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7. Graphic Elements continued

7.2 USING THE LINE DEVICE 
WITH IMAGES

1. OVERLAID CONCAVE LINES
Concave lines can be overlaid on an 
image. Lines should be used sparingly 
and should not obscure or dominate  
the subject of the image. 

2. LINED CIRCLE CONTAINING IMAGE
Use more abstract imagery and place  
on a coloured background.

1

2
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8. Digital Design

8.1 EMAIL SIGNATURE
This is an example of how the email 
signature should be set up.

Ensure that the image of the GI Hub 
logo appears correctly proportioned 
and the colours are accurate. The 
image should be 72 or 144 dpi to 
avoid pixellating.

For the GI Hub Navy, use the RGB 
breakdown: R=0  G=36  B=93

Kristina Irish
Director, Operations

Global Infrastructure Hub
100 Market Street | Sydney NSW 2000
Ph: 02 6263 1564
M: 0411 236 536

www.globalinfrastructurehub.org

NAME & POSITION
FONT: Arial Bold
SIZE: 13pt
COLOUR: GI Hub Navy

GI HUB & ADDRESS
FONT: Arial Regular
SIZE: 13pt
COLOUR: GI Hub Navy
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8. Digital Design continued

8.2 GI HUB WEBSITE
globalinfrastructurehub.org

SUB HEADING
Font: Asap
Size: 22pt
Colour: GI Hub Green

NAVIGATION
Font: Roboto
Size: 14pt
Colour: GI Hub Navy

INTRO PARAGRAPH
Font: Roboto
Size: 19pt
Colour: GI Hub Grey Teal

INTRO PARAGRAPH
Font: Roboto
Size: 19pt
Colour: GI Hub Grey Teal

PULL QUOTE
Font: Asap
Size: 29pt
Colour: White

HEADING
Font: Roboto
Size: 30pt
Colour: GI Hub Navy

SUB HEADING 2
Font: Roboto
Size: 14pt
Colour: GI Hub Navy

BODY
Font: Roboto
Size: 14pt
Colour: 80% Black

2

2

1

1

3 3

4 4

5 5

6

6

7 7

8 8
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8. Digital Design continued

8.3 WEBSITE BANNERS
Examples of web banners for the GI Hub 
homepage.

Size: 1200 x 460px 



25GLOBAL INFRASTRUCTURE HUB | BRAND GUIDELINES

8. Digital Design continued

8.4 FIELD GUIDE TO 
INFRASTRUCTURE 
RESOURCES
An open database on infrastructure  
and finance resources:

guide.globalinfrastructurehub.org

NAVIGATION
Font: Roboto
Size: 15pt
Colour: White

HEADING
Font: Roboto
Size: 30pt
Colour: GI Hub Navy

TITLE
Font: Roboto
Size: 17pt
Colour: 80% Black

AUTHOR
Font: Roboto
Size: 14pt
Colour: 80% Black

BODY
Font: Roboto
Size: 14pt
Colour: 80% Black

SUB HEADING
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9. Documents

KNOWLEDGE SHARING: 

Report to the G20 Finance 
Ministers and Central Bank 
Governors, April 2016

9.1 DOCUMENT COVERS
Two examples of A4 portrait  
document covers

Dimensions: 210 (W) x 297mm (H)

G20 Report Cover

Annual Report cover



27GLOBAL INFRASTRUCTURE HUB | BRAND GUIDELINES

9. Documents continued

9.1 DOCUMENT COVERS 
CONTINUED
Example of A4 landscape  
document cover

Dimensions: 297 (W) x 210 mm (H)

Allocating Risks in Public-Private Partnership Contracts Cover
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9. Documents continued

9.2 FACTSHEET
A4 double sided factsheet

When translating document into another 
language, the layout and formatting  
of the type should remain consistent.
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10. Conference Materials

10.1 CONFERENCE PROGRAM
Example of the A4 Conference program 
cover and inside spread.
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10. Conference Materials continued

10.2 MENU CARD
Double sided menu card for  
the 2016 Shanghai Conference.

Dimensions: 135 x 210mm

10.3 NAME TAG TEMPLATE
Example of a name tag for  
the 2016 Shanghai Conference.

Dimensions: 87 x 54mm

Robert Milliner
GLOBAL INFRASTRUCTURE HUB
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11. Powerpoint Presentation

11.1 PRESENTATION 
TEMPLATE TITLE PAGES

Title Page
Lorem ipsum dolor sit amet, consectetur adipiscing elit. 
Vestibulum mattis placerat porta. Cras dapibus molestie 
neque, eu cursus neque malesuada vitae. 



32GLOBAL INFRASTRUCTURE HUB | BRAND GUIDELINES

11. Powerpoint Presentation continued

11.2 PRESENTATION 
TEMPLATE
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12. Pull-up Banners

12. PULL-UP BANNERS
Examples of pull-up banner variations.
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13. Promotional Items

13. PROMOTIONAL ITEMS

PEN
Silver pen with single colour navy logo.

A5 NOTEBOOK
Global Infrastructure Hub logo de-bossed  
on cover of A5 notebook.
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13. Promotional Items continued

13. PROMOTIONAL ITEMS 

UMBRELLA

MOUSEMAT
Dimensions: 235 (W) x 190mm (H)

Mousemat

Umbrella



36GLOBAL INFRASTRUCTURE HUB | BRAND GUIDELINES

14. Interiors

14.1 WINDOW FROSTING
An example of the window frosting 
pattern for the GI Hub offices.

4728mm

Regular frosting

1000mm

Regular frosting pattern with 2nd layer of 40% opacity frosting
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14. Interiors continued

14.2 OFFICE SIGNAGE
An example of the type of signage  
used in the GI Hub offices.
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14. Interiors continued

14.3 LOGO WALL
The logos and emblems of the 
participating countries and organisations 
of the GI Hub are featured on the wall of 
the GI Hub offices in Sydney, Australia.

Artwork for each disk is supplied  
as a mono eps file.

A u s t r A l i A
FONT: Roboto Medium 
CASE: Capitals
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2. Colour

Level 23, 68 Pitt Street  
Sydney NSW 2000  
AUSTRALIA

www.globalinfrastructurehub.org

All material appearing in  
this document is copyright. 
Reproduction is not permitted  
unless otherwise authorised.


